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MONTHLY MAGAZINES
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WEEKLY MAGAZINES
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Bebegim ve Biz Hamilesiniz
(Annual) PERIODICAL MAGAZINES

China Today Turkiye
(Bimonthly)

5 CHINATODAY “,

Cosmopolitan Bride
(Biannual)

Cosmopolitan Fit&Light
(Annual)

Cosmopolitan Summer
(Annual)

Esquire Big Black Book
(Biannual)

Otohaber Test Yillig:
(Annual)

Sofra Cay Saati
(Annual)

Sofra Et Yemekleri
(Annual)

Sofra Ramazan
(Annual)

Sofra Pratik Mutfaklar
(Annual)

Sofra Saglikli ve Hafif Tarifler
(Annual)

Saglhikli ve
Hafif Tarifler

* 2013 Publications.
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WHILE SHARING THE BEST OF
FASHION WITH A PERSONAL
POINT OF VIEW, IT INFORMS,
INFLUENCES AND EXCITES ITS
READER.

“The Bazaar woman is stylish. She’s modern, chic and well-groomed. She likes to follow trends,
innovations and beauty. Fashion is a part of her lifestyle. Bazaar knows what its readers’ want. As a
result it offers the best to its readers who want to sustain success in their family, career and social life.

Bazaar is the only brand with a personal view that shares the best of fashion with a personal view

with its reader.” 11

Editor-in-Chief : Eda Goklii

- Stars from the fashion world.

- Best shopping advice.

- Most impressive fashion editorials.
- Vibrant and personal style notes.

- The latest innovations from the beauty world.

- A unique brand which covers fashion with a

personal style and presents it as a luxurious

lifestyle.
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Gender Socio-Economic Class Education &

73% Women AB University Graduate and Above 62

27% Men C1 High School/

g% Technical School Graduate

29

Secondary School Graduate 8
Primary School Graduate 2

Age Groups (%) By Regions (%) Circulation

15-17 Istanbul

18-24 Marmara

2534 Aegean

35-44 Central Anatolia

45-54 Mediterranean

55+ Black Sea
Eastern Anatolia

Southeast
12.997
°

2013 Turkuvaz Dagitim A.S monthly average

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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A GUIDE IN WHICH PARENTS
CAN FIND EVERYTHING
THEY NEED TO KNOW
ABOUT MATERNITY AND
NURTURING THEIR BABIES.

“Our magazine is filled with all kinds of subjects that an expecting mother may wonder about.
All experts in their fields, our staff, provide diverse information about maternity, baby care,
mother care, health, communication with the baby and more.”

Editor-in-Chief: Sevil Taner 15

wave guide that features views from doctors
and writers who are experts in their fields. It is a
magazine for parents who care about following

scientific and modern methods.

- An interactive brand which answers its readers’

questions about maternity, birth, child care and

development, child psychology with its expert

nancy and birth, children, family, shopping,

e, nutrition, interviews with famous mums.

+ The mothers and babies of our day are very lucky!
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Gender Socio-Economic Class Education

85% Women AB University Graduate and Above 53

15% Men C1 High School/
Ca Technical School Graduate

= Secondary School 6

30

Primary School 11

Age Groups (%) By Regions (%) Circulation

15-17 Istanbul

18-24 Marmara

25-34 Aegean

3544 Central Anatolia

45-54 Mediterranean

55+ Black Sea
Eastern Anatolia

Southeast
13.039
°

2013 Turkuvaz Dagitim A.S monthly average

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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g 1T MOTIVATES YOUNG
Bl WOMEN TO HAVE THE
BEST IN EVERY ASPECT
OF THEIR LIVES.

“The Cosmopolitan reader is confident and bold. She enjoys her
femininity. She owes the success of having all these qualities to
Cosmopolitan, which she keeps in her archive.”

Editor-in-Chief: Ozlem Kotan

- Cosmopolitan is the magazine of fun and bold women

who are aware of their needs.

-1 - It touches on a vast range of subjects about women but

relationships are its field of expertise.

- It shares with its readers fashion and trends,

innovations from the cosmetic and beauty world,

developments of health and care.

« Periodical magazines Cosmopolitan Bride,
Cosmopolitan Summer and Cosmopolitan Fit and
Light are guides that make easier the Cosmopolitan

woman'’s life.
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Gender Socio-Economic Class Education

84% Women AB University Graduate and Above 59

17% Men C1 High School/ .
Ca Technical School Graduate 3

- Secondary School 8
Primary School

Circulation

28.305

2013 Turkuvaz Dagitim A.S monthly average

Age Groups (%) By Regions (%)

15-17 Istanbul

18-24 Marmara

25-34 Aegean

35-44 Central Anatolia

45-54 Mediterranean

557+ Black Sea
Eastern Anatolia
Southeast
Anatolia

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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ESQUIRE AIMS TO BE
THE SOURCE OF

ALL THAT REFLECTS,
INFLUENCES AND
DESCRIBES THE
CONTEMPORARY MEN.

&

Esquire magazine creates its content with an understanding that describes the global contemporary
men, that defines and shapes the living conditions of men in all ages, and shoots its content
accordingly. Meanwhile, Esquire does not draw away from its readers, on the contrary, it is
connecting, listening to their ideas and takes every step together.

“We are talking about a friendship of 80 years; this is a borderless friendship, which lives in 41
different countries... All this time, the world of men shaped and even gained meaning with Esquire.
We, on the other hand, have been communicating with men who live in one of the best places in the
world for almost 20 years. As a magazine who understand their language and their state; we create
our content with great care every month and we try to add value to everyone’s life when they scroll
around the pages. They always felt and will keep feeling our existence and our companionship. For
them, we have been a magazine which sometimes supports them and which sometimes applauds
their success.”

Editor-in-Chief: Togan Noyan

-

e

women...

- The masculine magazine Esquire contains
everything concerning men’s lives.

23




Gender Socio-Economic Class Education

13% Women AB University Graduate and Above 75

87% Men C1 High School/

g% Technical School Graduate

22

Secondary School 2
Primary School 1

Circulation

10.870

2013 Turkuvaz Dagitym A.S monthly average

1
[o]
(@]
m
14
Q
=+
=1
m
S
m

Age Groups (%) By Regions (%)

15-17 Istanbul

18-24 Marmara

25-34 Aegean

3544 Central Anatolia

45-54 Mediterranean

55+ Black Sea
Eastern Anatolia
Southeast
Anatolia

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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THE MAGAZINE FOR
THOSE WITH A VISION
AND GOAL; BUSINESSMEN,
PROFESSIONALS AND
ENTREPENEURS.

“Forbes is a distinguished magazine with its perspective, scope, vision and
untraditional opinions, independent and unique content.”

Editor-in-Chief: A. Burcak Giiven

- More than 6 million ders and more
than 50 million Internet

tey’s best selling monthly business

and economy )'HClgdZi ne.

its constructive approach, it is the
pporter of the | rld.
give its reade
of view and will enrich your life.
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Gender Socio-Economic Class Education

28% Women AB
72% Men C1
Cz2
DE

University Graduate and Above 80

High School/ 1
Technical School Graduate 9

Secondary School
Primary School

Age Groups (%) By Regions (%) Circulation

15-17 Istanbul

18-24 Marmara

2534 Aegean

3544 Central Anatolia

4554 Mediterranean

55+ Black Sea
Eastern Anatolia

Southeast
Anatolia . 1 8 5

2013 Turkuvaz Dagitim A.S monthly average

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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IT SEEKS TO ANSWER THE QUESTION
HOW ONE CAN MAKE DECORATION,
AN EXPENSIVE AND A TROUBLESOME
AVOCATION, MORE ENJOYABLE AND
EASY. DECORATION IS AN EXPENSIVE
AND A TIRING AVOCATION; HOMEART

MORE ENJOYABLE.

“Decorating is most of the time a process of trial and error. The readers find something
about themselves in the stories of each and every house depicted in Home Art. And in
the end they write their own stories with the right sentences.”

Editor-in-Chief: Yasemin Savct

- A guide not only for designers

and interior designers but also for
decoration lovers who like to bring
different ideas and energy to their

o
7 homes.

- The source of having new ideas about
decoration.

- Inspirational examples and stylish
homes.

- An interior design magazine which
is innovative, accessible, guiding and
convenient.

- “Everything you see in this magazine
can be found in Turkey.”

AIMS TO SIMPLIFY IT WHILE MAKING IT

31
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Gender Socio-Economic Class Education

64% Women AB
36% Men C1
C2
IDIE

University Graduate and Above 76

High School/
Technical School Graduate

Secondary School 2

21

Primary School 1

Age Groups (%) By Regions (%) Circulation
15-17 Istanbul
18-24 Marmara
2534 Aegean
3544 Central Anatolia
45-54 Mediterranean
557+ Black Sea
Eastern Anatolia

Southeast
= 25.388
°

2013 Turkuvaz Dagitim A.S monthly average

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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NIZDA Ayokkabs modosini oz foton Vepa's2, 2012 Senbahar-Kis kolsksyony
o boumuyor ve bu v i dic:
Kot cakiyor. 5 MASKOLEN SIKLIK DKNY Joan'n ‘Sehird Bir B st slogans

Kovsmosim soglyor. 7 BOYOLU BAKISLAR 2012'de i on i maskoras seglen

Arhiect 40" meskara
layics bokaslara sohip olobilrsinz. & PRATIK VE LEZZETLI Kl Den temizanms,
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WHILE ACTING AS A
BRIDGE BETWEEN THE
TRADITIONAL AND
MODERN WITH AN
ECLECTIC POINT OF VIEW,
I'T DELIVERS THE WORLD’S
MOST BEAUTIFUL HOUSES.

“Our magazine is not only an interior design magazine but also a source for the art

of living with houses from around the world. Every detail about the luxurious lifestyle

enriches our magazine.”

Editor-in-Chief: Fatma Ozel

- It has been a mediator more than
100 years.

- Provides new perspectives to niche
living styles.

[, wine, dir

architecture lovers.

- Reflects the beauty in details...

- Living areas that are sha,
experience and long-las

- Subjects addressing unique taste and

choices..
0 Longf[asting and unique tastes...

- Guides about interior design with

professional techniques including
furniture, textile, paintings...




Gender Socio-Economic Class Education

66% Women AB
34% Men C1
C2
DE

University Graduate and Above 76

High School/
Technical School Graduate

Secondary School 1

21

Primary School 1

Age Groups (%) By Regions (%) Circulation

15-17 Istanbul

18-24 Marmara

2534 Aegean

3544 Central Anatolia

45-54 Mediterranean

55+ Black Sea
Eastern Anatolia

Southeast
[ ]
2013 Turkuvaz Dagitim A.S monthly average

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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4 | IT WILL CREATE A MEDIUM
THAT TOUCHES MANY

LIVES AND PEOPLE, OPEN
NEW DEBATES ON EVERY
SUBJECT IMAGINABLE WHILE
PROVIDING A DIFFERENT
PERSPECTIVE AND SEEKING
ALTERNATIVE ANSWERS.

We are a young and exciting magazine that aims provide
everyone who loves a new outlet that tackles many issues from
a serious or a humorous aspect while providing an alternative e

perspective. Comprehensive stories and up-to-date topics will
provide a perfect basis for discussions and debates.

Editor-in-Chief: Meryem Ilayda Atlas

PILLARS OF SA
FADIA FADIR
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HOW WILL WE ACHIEVE OUR OBJECTIVE?

By preparing monthly dossiers that will include interviews, articles and debates by
different writers

“By creating content that will refer to series, modern art and books.

By including articles that focus on topics that have topped the world agenda.

“By compiling a dictionary that will become a reference point to understand academic
subjects.

“By making the magazine affordable.

By providing content that will be worthy of archiving.

“By becoming an easily accessible outlet. e.g. Internet, mobile, iPad and iPhone
applications.

WHY LACIVERT (DARK BLUE)?

Our slogan is: “we take life seriously.”
That’s why we chose the color of seriousness and sincerity.

WHEN WILL IT BE ON THE SHELVES?

Lacivert has been on sale since May 2014 at prestigious bookstores, newsagents and chain-stores.

WHAT DOES IT LOOK LIKE?

Measurements: 21x28 centimeters | Front page: 170 gram shiny coated paper | Inside
pages: 90 gram mat coated paper | American binding | Circulation: 10,000 | Price: 7 TL.

WHERE CAN I FIND IT?

At prestigious bookstores, newsagents, chain-stores and through smartphone, tablet, social
media applications and at lacivertdergi.com.

WHO WILL READ IT?

University students and graduates.

Those who enjoy looking at topical and academic issues from an alternative perspective.
Everyone who is interested in life, humanity and new experiences.

Other newspapers and magazines read by prospective readers:

The New York Times, the New Yorker, London Review of Books, Birikim, Itibar, Amargi,
Radikal, Daily Sabah

Favorite authors of readers:

J.D. Salinger, Ernest Hemingway, A. Hamdi Tanpinar, Orhan Pamuk, I. Oktay Anar.
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WHILE PROVIDING ALL THE
IMPORTANT DEVELOPMENTS

OF THE AUTOMOBILE WORLD,
ACCURATELY AND OBJECTIVELY,
I'T ALSO HELPS ITS READERS MAKE
THE RIGHT CHOICES. OTOHABER IS
THE AUTOMOTIVE WORLD’S MOST
TRUSTED INFORMATION SOURCE.

Otohaber, while moving 23 years of experience to monthly car

magazine otohaber.com.tr comes forward with fast reporting as

necessitated by our age. otohaber alone is enough to access to car

world! 43

Editor-in-Chief: Halit Bolkan

with the expertise of Otohaber.
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Gender Socio-Economic Class Education

10% Women AB University Graduate and Above 64

90% Men C1 High School/

Cz2 Technical School Graduate
DE

28

Secondary School
Primary School

Circulation

12.497

2013 Turkuvaz Dagitim A.$ monthly average

Age Groups (%) By Regions (%)

-

— TEST YILLIGI

15-17 Istanbul

18-24 Marmara

25-34 Aegean

3544 Central Anatolia

45-54 Mediterranean

565+ Black Sea
Eastern Anatolia
Southeast
Anatolia

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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100% LOCAL
RUS
EXPERIENCE

GUIDE

B POWERFUL
PIONEER

APPETIZING

TRADITIONAL




ALL TESTED
AND TRUSTABLE
RECIPES...

“Since 1995 as the Sofra family, without sacrificing the pleasure of eating/drinking
we're compiling alternative recipes suitable to every taste and budget. By combining
traditional tastes with modern approaches, professional presentations with amateur

enthusiasm, carbohydrates with protein, sweet with sour, we are creating brand new
» 47
tastes.

Editor-in-Chief: Esra Diizdag

- Anin-depth archive and repertoire from
around the world and Turkey.

- Meal recipes, ,advice for amateur chefs,

ith practical

- Delicious recipes from famous chefs.

- Nutrition advices good both for the body
and soul from experts.
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Gender Socio-Economic Class Education @

86% Women AB University Graduate and Above 60

14% Men C1 High School/

g% Technical School Graduate 25
Secondary School 8

Primary School 6

Circulation

43.237

2013 Turkuvaz Dagitim A.S monthly average

Age Groups (%) By Regions (%)

15-17 Istanbul

18-24 Marmara

25-34 Aegean

3544 Central Anatolia
45-54 Mediterranean
55+ Black Sea

RAMAZAN OZEL
ET YEMEKLERI
CAY SAATi

PRATIK MUTFAK

Eastern Anatolia ; ‘@/gnfra. ﬁ"g‘fn

2013

Loy Sanid

Southeast - 11 \remekle
Anatolia

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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En yiiksek faiz

veren bankala

23-29Mart 2014 Sayi:2014 /13 FIATE S TL. KKTC FIYATE: 625 TL ISSN 1304-5717

'BU PARALARI
KACIRMAYIN

AVRUPA BIRLIGI 2015 YILI SONUNA KADAR 15 MILYAR EURO DAGITACAK

26MART 2014/13 SRV 510

. 18

\."\J‘ l":'.
Karsihiksiz dagrtilacakparadan'payinizi alin
Hibelere aracilik yapan danismanlarin énerileri

51

Harika parkurlar
Yonetici ve patronlarin

favori yiiriyiis giizergahlan _of \), BEYZA ARSLAN 35. YASIN

DOSTLARIYLA KUTLADI

" OzCAN SABANCI HAYATINI
ANLATTIGI KITABINI TANITTI

MELIS POSTOGLU & BURAK HATIPOGLU
GORKEMLI BIR DUGUNLE
DUNYAEVINE GIRDILER
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BEST SELLER
TRUSTABLE
BOLD

GUIDE

POWEREFUL

X PERIENCE
INOUISITTV:

POSITIVE

LA




= a5 PARA OFFERS
B FOUNDATION-FORMING
. IDEAS FOR SUCCESFUL
%% ENTERPRISES AND
Z8& ALWAYS SUPPORTS
ENTREPRENEURS.

“We believe that at every succesful enterprise there are people who are excited by the
work they do. We, as Para magazine staff, are very ambitious. Like every succesful
entrepreneur, we have determined our goals and are working toward achieving them.”

Editor-in-Chief: Ojuz Demir




Gender Socio-Economic Class Education

27% Women AB
73% Men C1
C2
DE

University Graduate and Above 75

High School/
Technical School Graduate

Secondary School 5

18

Primary School

Age Groups (%) By Regions (%) Circulation

15-17 Istanbul

18-24 Marmara

2534 Aegean

35-44 Central Anatolia

45-54 Mediterranean

557+ Black Sea
Eastern Anatolia

Southeast
= 15.500
°

Turkuvaz Dagitim A.S. 2013 average for single issue

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010
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AGENDA DEFINING
CQNS [STEN']
BRIGHT

SQ D

RES l [GIOUS

PCWVARHﬂ;
SMART LUXURIQUS




REFLECTS THE WORLD
OF ELITES AND DELIVERS
SNAPSHOTS FROM THEIR
PRIVATE, SOCIAL AND
BUSINESS LIVES.

“Samdan Plus with its special features, exclusive interviews and special photograpy

shoots, defines the agenda of the high society and sometimes the entertainment world.

Those who are on the agenda of the high society give their first and most interesting

interviews to Samdan Plus.”

Editor-in-Chief: Biilent Cankurt

- Samdan Plus follows every event organized and
attended by the elites.

- With its special features, interviews and photo
shoots, it defines the agenda of the high society.

- It follows important fashion weeks and award
ceremonies around the world.

- For important dates like Valentine’s Day, Mother’s
Day, Father’s Day and New Year’s Eve, Samdan
Plus produces specific features, conducts
interviews
and produces photo shoots suitable to the context
of the day.

- By creating public opinion, Samdan Plus supports
the trusts and associations founded by the elites.
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A _.'suf

Gender Socio-Economic Class Education &

L

69% Women AB
31% Men C1
Cz2
DE

University Graduate and Above 60

High School/ 5
Technical School Graduate 3

Secondary School
Primary School

Age Groups (%) By Regions (%) Circulation

15-17 Istanbul

18-24 Marmara

2534 Aegean

3544 Central Anatolia

45-54 Mediterranean

55+ Black Sea
Eastern Anatolia

7.197

Turkuvaz Dagitim A.S. 2013 Average for single issue

* QRS Magazine Readership Survey (Taylor Nelson Sofres Plar) QRS VI: August 2010




SAMDANE

Levrek Sigara Boregi .
- NISANTASI'NDA BAS BASA
OGLE YEMEGI KEYFI

oranda oturup bas basa

Keyifle sohbet ett. Alew H

itikten sonra kend

dindan Komili iaha Nisantasi'nda gezdi. Bu
dlerinin eksiklerini gidermek icin ahisveris de yapan Alev:
omili giti, daha sonra araclaria binerek semiten ayni-
ine dogra yola cikus

FRANCOIS DELARMOL
BELCIKA

Bennu Gerede, Miro Erkaya

ONNO KERVER - OGLUNUDOKTOR
HOUUANDA KONTROLUNE GOTURDU

T02JSAMDAN LUS

G0l5ANDAN PLS
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INCELIN

TEK ARZUNUZ
PARLAK BIR
TEN Mi?
Sy1.100

BRITNEY SPEARSY

1 SORUN
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TARIFLER TRENDLERI
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TERNATIONAL

EoPECTA




IT IS THE GUIDE FOR
THOSE INTERESTED

IN BUYING FROM OR
5 ¥ = EXPANDING TO CHINA
== ¥ .5 FORBUSINESS.

.............. HM et

NATODAY

TURKIYE

SIFIR MALIYETLE

“China is the second biggest economy of the world. This aspect of
the country attracts the entrepreneurs to the country.”

i

Editor-in-Chief: Ojuz Demir

Maymun, tavsan,
ejderha, kaplan...
Siz hangi
burcsunuz?

Gin burcu TLDZPRDAN i her i Vi vya Vang .

biliyor mus SEBEGIN CINSIVET| BELRLENIYOR

cin’i
kesfetme
zamani

—
i L ee )
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SAMDAN PLUS

VYCROSS
DAVETI 2014

N

BAZAAR BIRTHDAY
PARTY SPONSORED BY

SWAROVSKI AND
QUASAR

SAMDAN PLUS
RIXOS [ AUNCH

4




HARLEQUIN
WOMEN'S DAY
RECEPTION
SPONSORED BY

70

SAMDAN PLUS




- 9AMDAN PLUS
IZMIR OPTIMUM AVM
OPENING

e

PAR A-JCI-
TURK TELEKOM
2010-2011-:2012-2013

CREATIVE YOUNG
ENTREPRENEURS
AWARD CEREMONY

e

SAMDAN PLUS

VYCROSS
LAUNCH




SAMDAN PLUS
OMEGA GOl
TOURNAMENT

SAMDAN PLUS
SKIN CEUTICALS
LAUNCH

72

SAMDAN PLUS
BIRTHDAY

CELEBRATION
AGAOGLU




SAMDAN PLUS
ARMAGGAN
NEW YEAR'S

RECEPTION

SAMDAN PLUS
SORTIE
WINTER WELCOME
PARTY
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TURKUVAZ DERGI

ADVERTISING
RATE




Weekly Magazines

Para

Samdan Plus
Monthly Magazines

Bazaar

Bebegim ve Biz
China Today Ttirkiye
Cosmopolitan Bride
Cosmopolitan
Esquire

Forbes

HomeArt

House Beautiful
Lacivert

Otohaber

Sofra

Special Pages (€)

Back Inside Front Triple Leaf Folded
Cover or Back 39Page | 4%.+5% Page | 6%.+7t%, Page |Centerspread| Cover/Middle Insert
Perforated Cover
21,500 16,100 16,100 22,500 21,500 22,500 35,900 22,500
17,100 12,500 12,500 18,400 17,100 18,400 28,400 18,400
18,800 13,600 13,600 19,200 18,800 - 30,300 19,200
17,500 11,500 11,500 18,000 17,500 - 25,700 18,000
21,500 16,100 16,100 22,500 21,500 22,500 35,900 22,500
17,500 12,800 12,800 18,600 17,500 - 29,000 18,600
28,000 20,700 20,700 29,400 28,000 - 45,900 29,400
16,900 12,800 12,800 18,200 16,900 - 29,000 18,200
27,500 19,800 19,800 29,000 27,500 - 45,000 29,000
19,600 14,000 14,000 20,300 19,600 - 32,800 20,300
19,600 14,000 14,000 20,300 19,600 - 32,800 20,300
17,500 12,800 12,800 18,600 17,500 - 29,000 18,600
20,900 14,800 14,800 21,100 20,900 - 33,800 21,100
18,800 13,400 18,400 19,200 18,800 19,200 30,300 19,200

Prices include agency commission and exclude VAT. Effective as of April 2014.
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Right Pages (€)

1% Signature 2" Signature 3" Signature After 3" Signature

Weekly Magazines [RELEEN PagD: ;;lr:ad Right Page Pag];)eo ;I;::ad Right Page Pac?: ;:))::ad 11?:;: Pa::;)eo ;:::ad 1/2 Page
Para 11,100 19,800 10,500 18,600 9,400 16,900 8,400 15,000 6,900
Samdan Plus 9,000 16,100 8,200 14,600 7,800 13,800 7,300 13,000 5,500
Monthly Magazines

Bazaar 10,000 18,200 9,400 16,900 8,600 15,700 8,000 14,200 6,100
Bebegim ve Biz 7,300 13,200 6,900 12,300 6,100 10,700 5,500 10,000 4,600
China Today Ttirkiye 11,100 19,800 10,500 18,600 9,400 16,900 8,400 15,000 6,900
Cosmopolitan Bride 9,400 16,900 8,600 15,300 8,200 14,400 7,300 13,200 5,500
Esquire 9,600 17,300 8,600 15,300 8,200 14,400 7,300 13,200 5,500
Forbes 13,800 24,600 12,800 23,000 11,500 20,700 10,700 19,000 8,400
HomeArt 10,000 18,200 9,400 16,900 8,400 15,000 7,800 13,800 6,100
House Beautiful 10,000 18,200 9,400 16,900 8,400 15,000 7,800 13,800 6,100
Lacivert 9,400 16,900 8,600 15,300 8,200 14,400 7,300 13,200 5,500
Otohaber 10,500 18,600 9,400 16,900 8,600 15,300 8,000 14,000 6,100
Sofra 10,000 18,200 9,000 16,100 8,000 14,200 7,800 13,800 6,300

6th /7th /8th

th Q3
Signature After 8" Signature

1* Signature | 2™ Signature | 3" Signature | 4™ Signature | 5% Signature

i Double i Double i Double i Double i Double i Double i Double
Right S Right ot Right el Right S Right ot Right o Right e | 1 /2
Page | spread | Page | spread | Page | Spread | Page | Spread | Page | Spread | Page | Spread | Page | spread | Page

Cosmopolitan 15,300 | 27,300 | 13,600 | 24,400 | 12,500 | 22,500 | 12,100 | 21,700 | 11,500 | 20,700 | 11,100 | 19,800 | 10,500 | 18,800 | 8,400

Prices include agency commission and exclude VAT. Effective as of April 2014.



Weekly Magazines

Para

Samdan Plus

Monthly Magazines

Bazaar

Bebegim ve Biz
China Today Trirkiye
Cosmopolitan Bride
Esquire

Forbes

HomeArt

House Beautiful
Lacivert

Otohaber

Sofra

Cosmopolitan

Left Pages (€)

1% Signature 2" Signature 3" Signature After 3" Signature
Left Page Left Page Left Page Left Page 1/2 Page
9,000 8,400 7,800 6,900 5,500
7,500 6,900 6,100 5,900 4,600
8,400 8,000 7,500 6,500 5,000
5,900 5,300 4,800 4,800 4,000
9,000 8,400 7,800 6,900 5,500
7,800 7,300 6,900 5,900 4,600
7,800 7,300 6,900 5,900 4,600
11,100 10,500 9,600 8,400 6,900
8,000 7,800 7,300 6,100 5,000
8,000 7,800 7,300 6,100 5,000
7,800 7,300 6,900 5,900 4,600
8,200 7,500 7,300 6,500 5,000
8,000 7,800 7,300 6,300 5,000
. d s d o s h s 6t /7t /gt h Qs
1* Signature | 2™ Signature | 3™ Signature | 4" Signature | 5" Signature Signature After 8% Signature
Left Page Left Page Left Page Left Page Left Page Left Page Left Page 1/2 Page
12,100 11,500 11,100 10,500 9,600 9,200 8,600 6,500

Prices include agency commission and exclude VAT. Effective as of April 2014.
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Technical Information

g Double Page . 1e . Inside Pages | Cover Paper
A\ UVAYETEVALTLN On Sale Dates |Full Page (mm) (mm) Binding Dot Gain Papers (Gr) (Gr)
Para Sunday 210 x 280 420 x 280 Sewing® 70 60 gr.LVC 150 %ggilrossy
Samdan Plus Wednesda 235 % 300 470% 300 American 70 70 gr. Glossy 170 gr. Glossy
< y binding Paper Paper
Monthly Magazines
e American 70 gr. Glossy 200 gr. Glossy
Bazaar Month 210 x 300 420 x 300 binding 70 Paper Paper
e American 70 gr. Glossy 170 gr. Glossy
Bebegim ve Biz Month 210 x 280 420 % 280 binding 70 Paper Paper
China Today Tiirkiye 2 Months 210 % 280 420% 280 Sewing® 70 60 gr. LVC 150 %glilrossy
S . American 70 gr. Glossy 170 gr. Glossy
Cosmopolitan Bride 6 Months 210x 285 420 x 285 binding 70 Paper Paper
- . American 70 gr. Glossy 200 gr. Glossy
Cosmopolitan Month 210x 285 420% 285 binding 70 Paper Paper.
o American 70 gr. Glossy 170 gr. Glossy
Esquire Month 210 x 280 420 % 280 binding 70 Paper Paper
Forbes Month 203 % 267 406 % 267 i?ﬁiiin 70 60 gr.LVC 170 %ggfssy
. American 70 gr. Glossy 200 gr. Glossy
HomeArt Month 210 x 280 420 x 280 binding 70 Paper Paper
o Yeerf American 70 gr. Glossy 200 gr. Glossy
House Beautiful Month 210 x 280 420x 280 binding 70 Paper Paper
o American 70 gr. Glossy 170 gr. Glossy
Lacivert Month 210 x 280 420 % 280 binding 70 Paper Paper
R American 70 gr. Glossy 170 gr. Glossy
Otohaber Month 210x 280 420 x 280 binding 70 Paper Paper
ok 70 gr. Glossy 150 gr. Mat Glossy|
Sofra Month 210 x 300 420 X 300 Sewing 70 Paper Paper

* Ads may be according to the American.

Attention: Bleed size is; 0,5 mm on all sides of the ad (bottom - top - front - back). The weight of
the paper depends on the number of signature; the grammage of the cover becomes heavier by
increasing the number of sheets.

*It may be Perfect bound.

For more information and technical support: 0212 - 354 33 64 / 354 33 56

Prices include agency commission and exclude VAT. Effective as of April 2014.



Working Conditions

1. All financial issues regarding the advertisements published in Turkuvaz
Media Group magazines are by Turkuvaz Advertising.

2. Agency Commission is 15%. 18% VAT will be added to the total amount.

3. Discounts specified on the rates which forms a basic to the agency
commission is the amount that remains left after the discount is applied.

4. Payment terms will be 60 days after the first day of the publishing date.
Advertising agencies and companies should send their payments (cash
and/or timed checks) before the publishing date along with their orders.

5. There is no guarantee for reservations other than the special page and
pages specified in the rates. 79

6. If the committed advertising budget has not been realised, then the
discount ratio will be applied to the ads published and the difference will
be billed in the next billing period.

7. Proljects and supplements are considered special work content and are not
included in the budget.

8. Insertrate:

- Valid for four-page A4 and Turkey distribution and only 15% agency
commission is applied.

- Inserts exceeding four pages are considered special project content and
will be priced separately.

- If there is a region and city preference, it must be informed in advance
and will be priced separately.

Turkuvaz Dergileri Advertising Rate (€) valid as of April 1, 2014. Prices include agency commission and exclude KDV.



80

10.

11.

12.

13.

14.

15.

16.

After applying discounts to Press Advertising Institute ads that are sent
from advertising agencies, the Press Advertising Institute takes 14% of the
share. 11% of the remaining amount is applied as ad agency fee.

The advertising material should be in high resolution (175 lpi - 2540 dpi
CMYK) in PDF format and should be submitted in CD format or delivered
via ftp. For those who don’t use Adobe Acrobat Distiller it must be the
original in Mac or Pc format and the pictures should be in TIFF and texts
should be converted. Documents should be with bleed and crop marks.

For every magazine there must be separate advertising material. In
advertisements which won’t be sent with a draft print the responsibility
belongs to the advertisers.

The deadline for the advertisement materials in monthly magazines are a
month before the print date until the first 15" day and for weekly magazines
it must be five days before the printing date.

To prevent disruptions to printing, advertisement reservations and
cancellations should be made in writing to the magazines’ reservation
service 10 days before. Cancellations and reservations without written
notification are invalid.

All legal and punitive responsibility of the advertisements belongs to the
advertiser. If the advertisement has inconsistencies with the Turkish
regulations, Turkuvaz Reklam has the right to request the advertisement
to%e changed. If Turkuvaz Reklam is held responsible because of an
advertisement by third parties and/or public offices, then it has the right to
recourse all the compensations and the legal fines to the advertiser.

For payments made before the due date, an early payment discount will be
applied.
In the event payments are not made in accordance with terms of payment,

an interest rate will be applied without warning for the period from the due
date to the actual date the payment is made.

Turkuvaz Dergileri Advertising Rate (€) valid as of April 1, 2014. Prices include agency commission and exclude KDV.
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Advertising Sales: 0212 354 32 13
Events and 360 Projects: 0212 354 41 83
Magazine Management: 0212 354 42 0O
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